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Consumer — Overview
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Consumer — Connected
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Expert — Connected
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Consumer — Connected
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Consumer — Connected
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Consumer — Connected
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Expert — Connected
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Consumer — Electric
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Consumer — Automated
XIEFA40]| st AH|X +2E=
=l

=233 — AH|X}F 2E

50
—

50% 43%

2 “LASVO| XIBF3 x2S
AtE3Sh=dl| 40] HotLt EHSH
LIAR=7}?”

1) 2TCHF 0| AL, 217t HE L= Z=0| HRGHK| i
2) O SEH A = 2 AE2FH0| 7hsdt 2T L H SO
Source: PwC Strategy& consumer research

Samil PwC

<+— 100%

21 Oj=e| B

I 0 Hsict

I A moicH

B ChA WEER| oLk
Otoi| Totx| edct

HHHEO 2 XIBTWXIE AKSHIAL SHe O3l KI8F3
CHEt SRR QA MEALT, ALOIHESH 9
A olzto] Stel 20201 0] His SOz, Ciat, LsZel

[
& S)2= 25l

TR xR2Hof| ChEt o7 Al2 OfFs| LARCH Z2 HE

g0
ot
2
)l
n
rir
o
%
>
2
o

<+ 100%
Vs.
39% in<
2021
66%
53%
X }of| =
22 L 59F0 XBFH R2kS
) ArZsk=0l 0] HofL} HSA|
LIAXI=71?"
14



= UEE|UHE 7ISS &E7171Lt FAIS FloiiL 2ojed — =/0|=
= B, 3= 2H|XIE2 AlRH uRESS olal 20

=
==
PRLIHE 5

Consumer — Automated
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Consumer — Automated
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Consumer — Smart Mobility
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Consumer — Smart Mobility
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Consumer — Smart Mobility

COVID—-19 ¢& ZA 0= =+
U &S

MY olse| ZYUI|E] AR THE (%)

el = Al
7He! 2021 7 ] ]
XA 2023 ] 1
2021 [ I
2023 _ | I
202

|EF

- 2023 o e I
e e e Sl bbb
: 2021 [ ] O
: HIESmIS
P 2023 o | ]
L afET__ 20 . .
I % o3z
; oa|g| 2023 1M L o
1
Coag 2021 ] )
=
| (g 2023 il L —
@ aloj= 2021 [N I ]

SIS 2023 — o

B G ArR m sz B O S| AR AFR SR 942

Source: PwC Strategy& consumer research

Samil PwC

9.'-'
o
=
ro
>
olu
p
%
i0
L7
ra
Ol
rx

ZE: "HHY2 Aoz 22|29
Z2RIZ|E| IHEIS HEAZACH 9o
20| 20|= AI™oIA SLI2 nETES
O ARSE Al=lel71?”

HHOlxte oI5| 7H3t Halst mE4Eoz
O7X|H, E3| =2t 0|=20|A 71 =2
Mo _7|'_ Hol

£20| 39 BRI MBS O 5 7

=E 21§ SEOl, hE5mES o 2ol
AHBBITAL Bl AlRiSe] 47} S7I6iS



Consumer — Smart Mobility
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Consumer — Smart Mobility
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	슬라이드 번호 3
	변화하는 소비자들의 선호도를 반영하기 위해 자동차 player들은 사용자 인터페이스와 비즈니스 모델을 갖춰야함
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