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Executive summary

Digital Trends
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OEM = Original Equipment Manufacturer, CBAM = Carbon Border Adjustment Mechanism, GDPR = General Data Protection Regulation, AD = Automated Driving
MaaS = Mobility-as-a-Service, VaaS = Vehicle-as-a-Service, (B)EV = (Battery) Electric Vehicle, ADAS = Advanced Driver Assistance System
Note: Please refer to respective section for detailed assumptions and sources behind stated propositions Source: Strategy&
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EV = Electric vehicle, SW = Software, CPO = Charge Point Operator, DC = Direct Current, AC = Alternating Current, EMP = E-Mobility Service Provider, ERP = Enterprise Resource Planning
RFID = Radio Frequency Identification, B2C = Business to Consumer, B2B/G = Business to Business/Government, OCPP = Open Charge Point Protocol, OICP = Open Intercharge Protocol
Source: A3 & 2|MX|, Strategy& analysis
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OEM = Original Equipment Manufacturer, ADAS = Advanced Driver Assistance System, AD = Automated Driving
Source: Strategy& analysis
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OEM = Original Equipment Manufacturer,
Source: Strategy& analysis
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29%
49%
9 47%
185 o 0% 79%
. 27%
9 39%
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ﬂ 8% 14% 20% 9/ 20% e
T % T m T 5% 1 °° 2
2019 2020 2021 2022 Q1 2023 2019 2020 2021 2022 Q1 2023 2019 2020 2021 2022 Q1 2023
M st ey HUE|I= 7
OEM=2 ®7|x}0l| &= F£X} S0|H Tech player=2 0 gél el thsh VCEE2 EXl ZEEZ|Q HIES XEET0IAM
IEEF40 et 2l /X 5. LIZE0|H T7[XI0|= Es| EXt &, FHHE|IE HI|xI2 "H=H &, 2019'—4§Ef“ =it ST
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OEM = Original Equipment Manufacturer, EV = Electric Vehicle, VC = Venture Capital

Source: Strategy& analysis; Pitchbook; Factiva

Included companies (for OEM and Tech Player Analysis): Volkswagen Group/Porsche/Toyota Motor Corporation/General Motors Company/Hyundai Motor Group/Hyundai/ Kia Motors Corporation/Ford Motor Company/Stellantis/Renault-
Nissan/Renault/Nissan/Mitsubishi Motor/BMW Group/Mercedes-Benz Group/Honda/SAIC/Volvo (for OEM)/Apple/Microsoft/Alphabet/Google/Waymo/Tencen Alibaba Group/Amazon/Uber Corporation/Baidu/Meta/Samsung/Xiaomi/Dell;
Analyzed fields for Venture Capital Investments (in Pitchbook): “Autonomous Cars”/“Car Sharing” or “Ride Sharing”/“Electric Vehicle”/“Connected Car” or “Connected Mobility” or “Connected Vehicles”
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2 0 81% 0 o
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C2=%2 +F2| FZAY (3GAGUAM AZEAHE/OTA), C3 = £| 11 F2| AZd (5G2 AHMIH ~E2[Y/AD - V2X Z)
LV = Light Vehicles = Cars + Light Commercial Vehicles < 6t GVW, BEV = Battery Electric Vehicle, L4/5 = Level 4/5 automated driving
Source: PwC Autofacts® Mobility Demand Model, Strategy&
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Samil PwC

22



— — o — K=
2ol X|&of 2lgio] s == EUES HY
15.4 15.4 15.8 16.5 16.1 17.1 28.9
1% 5% HEF I e ——
10% 14% :
36%
99% . 99% .
93% o 93% - 85% 48%
46%
17%
2025 2030 2035 2025 2030 2035 2025 2030 2035
LO-2 L3 I L4-5
SAE = Society of Automotive Engineers, AD = Automated Driving
Source: PwC Autofacts® Mobility Demand Model, Strategy&
66 xrex3 FIS 22 4RSS #lal 0f2i7}%| Tl W UM BHE J=siof sinf, P
*HII} H3| o] AM7|=oll cHal S|2l= Q1 AEl. O HHH XE2FSH(AD)2 Xl Al SHA[OIA
A= '=*71IE Ho{712 US. SZ0AM= R HAH X[ 56 EEFES 7|UIe R A5 99
2 XETH TUES 7| MY,

Samil PwC

23



XISXE HZAR2| XiEFd 22 2035E71X| $81020f| Ol Y.
ATH| XIEFA(L4)0] e B2 3T XIEFA(L3) Hrt 2 2] = HY

RHEZR — AlZH M

_ _ ) Comments
Zx 42 (AISIAl =X 7 |HIo 2 = X|ZF 0fS2Ho|| CHSt S $81b
— = n
AD EX[Q] 7|HE AL 10 =)

- SHE MU X|ZFO| AH22 ADAS 71 QA(MIA, oHx0i|0|E], ZFE,
0|0 SHHIA, HMI )& £5t OEMQ| F7t £2lE HiY

* x _ .
¥ 18 27 « ASFAl/supply—side 7HEE 7|Hto| FERY 42l

T e (BtarAlel & 2 ofl)

« 2026H5E] 20|, 52, RE0IA L3 oiE2|AH0|M HE =7} oA
20 - =321} S 0| 5to|glo] TS (highway pilot) 2! &I 0|2 S7I2
= ; " ; 4 S % ol
2 “
I

34

. 22 10

2025 2030 2035

LO-L2 L3 M PcL4

AD = Automated Driving, OEM = Original Equipment Manufacturer, HMI = Human Machine Interface
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Vehicle—as—a—Service
[e.g. sharing, rental, subscription]

MaaS = Mobility-as-a-Service, VaaS = Vehicle-as-a-Service

Source: Strategy&
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AD = Automated Driving, MaaS = Mobility-as-a-Service

Source: Strategy&

Samil PwC
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