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Changed for good

COVID-19 HE|2jo = 7145}E

AH| EMEO| X|&




Fat

Sot ge

2w 2pAlo] Wsts

AHAHE T
Q: AH|XIZ2A] X[ 671220204 102~20213 32)

w9
eI E2 7IR510 AL,

o

L=

3% 2% 3%
L= 714 L=
XlEF=o|ct Hofst

ACt

Base: & 2¢X} 4= (8,681).

‘TIX|12'st

&l Act

® O JFch - welo] gict W I et W B

Source: PwC’s June 2021 Global Consumer Insights Pulse Survey

3% 2%
L= L=
TlE@=o|ct  AYSHC

4% 5%
L= L= ‘XIH
cilo|E{oil M RIES

qizstct MSsict

4%
L=

2ol thal
LrE{o|ct


https://www.forbes.com/sites/jasongoldberg/2021/01/16/retail-was-remarkably-resilient-in-2020-but-has-been-changed-forever/?sh=586734876fb6
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