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Global Consumer Insights Pulse Survey Methodology

PwCe= O AAIGH= Global Consumer Insights SurveyZ 2021E0ll= & M4l A
HIXISQ| AH| 2 20 #ES2 2ot HAUSH THlsty| KI5H0] 1:H0] 28] ZALE AA|
Sh= ‘Pulse’ HAIS E=USIUCE EAls MEZN 135 04 22101 AE S0l U=

18M| Ofete] gols o= TIRY=|IC,.

Pulse 1: PwC March 2021 Global Consumer Insights Pulse Survey

M| Pulse Survey= 2271 Z7HEZ, HelE, JiLICH 52, DA = 2 0l
ZUAlof, =, LzloJAlot HIANZ, &5, UHEZE, E2E, Ao 47IZ2, Hol=Z
2t7t 3=, HEtel=, AmQl, Ef=L, O|=, HIEH)0A & 8,738FH2| AHIXIE CHAS
Z 1671= AUZ 20209 110 AAI=|RALCE,

Pulse 2: PwC June 2021 Global Consumer Insights Pulse Survey

Pulse 1Xtt SLTH T MA| 2270 =710llM 8,681H2| AH|XIE CHAC=Z 2021 38
off &IAISHALCE,

Pulse 3: PwC December 2021 Global Consumer Insights Pulse Survey

™ MIA 2670 Z7HPulse 2 CHat 27t0flA O|RIE, Ot = FIEIZ, OFZI0iD[Z|0|E
27174 Z7HENOA 9,370 2| AH|XIE CHAICZ 2021 92lof| AIA|GHRLCE

Pulse 3 Pulse 2 Pulse 1
Total Sample (&t=) 9,370 (507) 8,681 (503) 8,738 (511)
Fieldwork Sept. 2021 Mar. 2021 Nov. 2020
Publication date Dec. 2021 Jun. 2021 Mar. 2021
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