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Introduction

It was an honour to welcome Richard Howitt, the CEO
of the International Integrated Reporting Council (IIRC)
and The Honourable Dharmendar Sesungkur,
Minister of Financial Services, Good Governance and
Institutional Reforms, at our 19" edition of the Corporate
Reporting Awards. We were pleased to witness so much
enthusiasm and hear such strong messages from the
Honourable Minister towards <IR>.

I certainly got the impression that more people see the
value in adopting Integrated Reporting Framework
<IR>!

However, the challenge is to break away from past
habits and be more distinctive. The Judging Panel
thought that too many organisations were reporting in
their ‘comfort zone’ with ‘boilerplate’ disclosures adapted
from the prior year.

Investors are not always finding what they are looking
for and important issues are not being discussed in an
open and transparent way.

Inspiring Trust Through Corporate Reporting
PwC Corporate Reporting Awards

Be bold for change by telling it how it is and
Jocussing on making the content investor friendly.
You will also build trust by explaining how your board is
navigating some of the problems you are facing.

We would like to see more organisations share their
strategy with enough clarity for stakeholders to
understand: where the board is taking the business; how
this is connected to its business model, its risk management
and its performance.

Organisations should also try to focus on what is relevant
and spend their budgets and time towards producing
quality content.

We have shared in this report some examples of good
practice which we have seen in the market, locally and
internationally; the aim here is to encourage you to follow
the trends and meet the demands of today’s stakeholders.

Please don't hesitate to get in touch.

Michael Ho Wan Kau

PwC Partner
March 2017
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|
Key messages

[ ] [ [ ]
Distinctive Relevant

» Too many “Boilerplate” » Reporting needs to evolve = Key issues or pains avoided
and “Superficial” as expectations change « Transparency in your
disclosures = Tnvestors and CEOs tell us strategy key in building

» Companies are reporting its no longer just about trust
in their “Comfort zone” profit = Financial and non-

» The challenge is to break » Wider stakeholder financial KPIs to be used
out from past habits and be engagement critical = Link your Strategy to your
distinctive = Focus on reporting what Risk Assessment and your

» Individuality matters and matters to your Business model
drives investment decisions stakeholders

Inspiring Trust Through Corporate Reporting March 2017
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I [ ]
The Award Winners
Categories

SEM 10 Public Interest
o Tawene M | Entities

FOR HELPING
OUR GUESTS
CELEBRATE LIFE!
WE COULDN'T HAVE
DONE IT

|
WITHOUT YOU...

LUX Island X Anglo African

ResoRTS & HOTELS.

R AT e INTEGRATED REPORT
eSorts [t | e
e

Other Listed i) Financial
Companies Institutions

ANNUAL
REPORT

AFRASI A’/

Ascencia Limited AfrAsia Bank Limited

Inspiring Trust Through Corporate Reporting March 2017
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| The Award Winners

Cross-Categories
Risk Management
Financial iy
Institutions ¢

AfrAsia Bank Limited

Corporate
Governance
Disclosures

MCB Group Limited

Inspiring Trust Through Corporate Reporting
PwC Corporate Reporting Awards

ANNUAL
REPORT

AFRASI A’/

LMCBCROUP

Risk Management ENLLIiTED
Non-Financial ANNUAL
Institutions REPORT

ENL Limited

Online
Reporting

AfrAsia Bank Limited

March 2017
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The Award Nominees

Categories and Cross-Categories

SEM-10
Phoenix Beverages Limited
Terra Mauricia Ltd

Financial Institutions
Bank One Limited
The Mauritius Union Assurance Cy. Ltd

Listed Companies
ENL Limited

Non-Listed Public Interest Entities and
Parastatals
Mauritius Revenue Authority

Inspiring Trust Through Corporate Reporting
PwC Corporate Reporting Awards

Online Reporting
CIEL Group
ENL Group

Risk Management Disclosures -
Financial Institutions (Sponsored by
MIoD)

Bank One Limited

The Mauritius Union Assurance Cy. Ltd

Risk Management Disclosures - Non-
Financial Institutions (Sponsored by
MIoD)

Anglo African Ltd

Rogers and Company Limited

Corporate Governance Disclosures
AfrAsia Bank Limited

Terra Mauricia Ltd
March 2017
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 Margaret Wong
« Catherine Mclllraith
« Jean-Paul de Chazal
« Constantin de Grivel

e Juan Carlos Fernandez Zara

Thank you to our Jury members
for their time and dedication
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The reporting trends through the <IR> lens

Connectivity

of

information

Strategic

Consistency

Jocus and ey
ture .
orl"’:auntation comparability

CRA 2016
Reporting
trends through
the <IR> lens

Reliability
and
completeness

Materiality
and
conciseness

March 2017
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Strategic focus and future orientation

We observed progress in the Other
Listed Category but a status quo on the
SEM-10 and Financial Institutions.

Many organisations are still not
explicit enough in their strategy
and fail to illustrate how the value
chain or business model will help them
deliver their strategy.

The strategy should also cover how
challenges encountered are being
addressed. Many organisations are not
talking about their big issues.

One way to illustrate your strategy
towards risk is by disclosing your
respective risk appetite. Many mention
risk appetite but none actually share
what their risk appetite is for each of
the risks. This could be a way for
you to be distinctive.

To build trust, organisations should be
transparent on their current difficulties
and explain how they plan to address
them as part of their strategy.

Inspiring Trust Through Corporate Reporting
PwC Corporate Reporting Awards

Encouraging trends
Who is showing their value chain?

33% 33%
® ®
oM : H H
e 19% 20% 20%
208 . '. .'
5% : :
10%
4%
3%
o% B —
SEM-10 Other Financial
Listed institutions
Financial
All Listed institutions

\27%

& &a

82%

Mention of risk appetite has increased  Mention of risk appetite has increased

by 10%, up from 8% in 2015.

by 9%, up from 73% in 2015.

March 2017
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|
Strategic focus and future orientation
Local example of Value Chain

v
'
'
'
'
v
'
'
'
v
v
'
'
v

Financial
capital

sacial and
relationship
capital

Human
capital

Natural
capital

Intellectual

apital

Manufactured
apital

MCB Group Limited
P24-25

A 4

Inputs

ing forms of capitals

Funds are feveraged to supporl our actiities and invest in our strategic
arientaions coriponents.

Key componencs:

« Funds generated by means of aur productive operalions and investment
« finencing obtzined from extemal sources

W forge and maintain closekrit and cooperaiive relationships
and linkages with clerts and cther stakeholders a5 wel 2s with
cammuniiies in which we aperate.

Key componencs:
* Shared norms, behavionrs and values
«Trustand wlingness to buld and srengihen angagamant with extemal parties
* Qur organisation's sccial engagement

\We rurture talented andl angaged emplayees whike harnessing their
colletive knowiedge and exper se.
components.
« Skils, capabilt es knowledge ard sxperience of cmpioyees
« Cur pudple’s aligumert with and suapart for the rgarisstion's
coerating fremenwork ard valucs
« Aty to ndersiznd and implement e sielesic orientations of the Group
« Drive 10 improve the operating processes, functioning and alue
proposition of Lhe orgar sation

\We consider the direct and indirect impact of ou aprations on naturl
resources whle sensitisng our st and the general puslic on ke issies
Key components:

= Enwirorment resources

« Sinchersity and sco ystem

ite oplirmally dewelop our assets such as our brand and reputation,
innouation capabilties, 2ic.

Key components:

= Brand image. reputation, and franchise value

« Customer loyalty.

* Intellectual property e patents. capynght, nghts and fzences

= ‘Organisational Gapital e g knorwiedlge, systerns andl procedures, and orctocols
+ Campezencies o our st

» Researth and development as well as imovation capabilfies

= IT eapabilties and organisztionzl technology

W develop and refiae our infrastucture, plant and equipment for
mare srocuctive activitis, -

« Ment and equ proent
- Remote end digtal chenncls

]
B
@
=
&

v

Acting upon capltals
through strategic initiatives

- S
Deslgning and providing adapted

financial solutions across market
and business segments

Deploying specialised competenci
and knowledge far Interpreting and
attending to stakeholder needs

Achleving efficient use of
technolagies and processes

Managing key risks through solid frameworks

-~ Coping with operating context

Managing the economic,
market, regulatory and
technological environment

Dealing with internal
challenges In terms of process,
people and systems

Inspiring Trust Through Corporate Reporting

PwC Corporate Reporting Awards

Outputs

Outcomes

-

Activities underpinning income generation

Income
statement

Key sources of business aetivity shaping up aur
‘on-and off-balance shest positions

Income after credit impairments  ——

We provide lendingleasing/factoring faciities to our cients,

Interest 0

1 within the limits of prescribed regulatory requirements and by income: '
1 taking into consideration the customer's eredit-worthiness, industry and eredit |
! dynamics and the economic ciimate, Forthermore, investmants impaimment 1
are made in treasury securities and funds are placed with banks. charges !

1 and corporate customers as well s public sector entities.

\
]

i

1 Besides, we leverage wholesale funding markets when required, |
* including the capital and debt markets as well as nternational )
)

+ In addition to retall and corporate loan fadiities, we offer a multitude of
| products and services In particular, our offerings comprise: transactional,
1 trade-related and risk mitigation facilties,investor-related, asset

| management and cerporale finance achisary solutions, portiolio

| and wealth management services, cards outsourcing offerings, as well

1 a5 consultng services to firancial nsiutions Futhermore, ncorme
I

Norviterest income |
=(Netfeeand |

commission revenue |
+ Traclng Reverue |
+ Otter roverue) |
i

is derived from profit arising from dealing in foreign currencies and

Expenses

a solid foundation to execute our stralegic thrusts and to faster the

We invest in engaging, developing and retaining our employess 1o create. §
i
attainment of customer service excellence. 1

We invest in establishing and modemising our functioning and
Gperational set-up 50 a5 to underpin the smooth and effective running
of our strategic activities,with costs incurred relating notably to
information Lechnology systems and physical infrastructures.

Share of profits of associates

B e oxerpense

Net profit

Dividends to shareholders

g Retained eamings

Financial
capital

social and
relationship
capital

Human
capital

Natural
capital

Intellectual
capital

Manufactured

capital

Expansion and growth, 43%
Wealth is retained to
fund our strategy and
grow our business.

Wealth created: Rs 12.5 bn|
(FY 2014115 Rs 10.9 bn)

Providers of capital, 17%
We aim 1o provide

our shareholders with
sustainable returns

through adequate

diidend payout,

- Witnessing the impact on forms of capital - -

Wealth created - - -

Employees, 26%
Our value propasition comprises
competitive rewards and benefits,

with smphasis id on the
personal and career developrment
of our staff.

Corporate Social
Responsibility, 1%
W promote the welfare
of the society and the
communities in which
e ive and wor.

FY 2015{16

'
'
'
'
'
'
'
'
'
'
'
'
3
'
'
'

Government, 13%

Tarough ourtax payments,
we assit the government

in funding national projects
with positive socio-econorric
ramifiations

hd

Reverue generated help <o reward investors,
pave the way for future bushess growzh, and
generate favourable socie-eccnormic o.tcomes

e promore the wel-being of communftes,
economies, clents and other stakeholders, while
addressing relevant requirements ard queries,

We alow employees to prosper, in support
of better client experiences and business growih

W aim to safoguart the qualiy of the natural
environment. alongside helpirg to preserve the
auvailability of non-renewable sources ef energy.

Qurintangible assets and canversion of information
into knowiedge provide the Group with 2 competitive
advantage that contributes to reinforce our brand
and image.

Cur strengthened operational paradign allows us to be
more innovative and competile on the marketphce
s wellas 1o better serve our swakebolders,

March 2017
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Strategic focus and future orientation
Local example of Business model

Anglo African Ltd
P30

Inspiring Trust Through Corporate Reporting
PwC Corporate Reporting Awards

Business Model |

o
=
>
=3
1
<
@
0
@
=
@
=
a

Cost of Sales

Financial

Human

Our Capitals

O 6 O O

Relationship

Intellectual

Anglo Systems Anglo Telecom Anglo Consulting \ Anglo Mabifity

We Analyse, Design, Source,
s

We, Source, Implement,
Commi

Support IT Infrastructure
Hardware and Software:

« Servers & Storage

* Business Continuity

* Messaging

« Virtualisation

« Databases [RDBMS]

* Middleware

Margins on 3rs party
products and licenses

Infrastructure Hardware and

Software;

« Datacom & UnifiedCom

« Information Security

\We provide lloT Professional
Services for:

« Digital Transformation

= Telecom Networks

* Building Automation

« Electrical Engineering Design

Margins on 3 party
products & licenses.

Professional Fees.

We Analyse, Design, Source,

and Support IT Implement, Commission and

Support Application &

Software, as well as Open

Source & Native

development:

+ eCommerce, Mobile
Platforms & Payment Int.

* Ent. Resource Planning

* Bl & Data Analytics

* Digital Marketing, UI/UX

Professional Fees and
Margins on licenses

We source products from
leading Smartphone /
Display manufacturers
which we re-sell and ensure
after-sales service for
retailers

Margins on 3tparty
products

Partner Fees - Licences, Products, Consulting Services & Resell Rights

g

< 0B

altali,
asco

% eu

Employee Costs, including Partner Certifications & Administrative Expenses

ed earnings which is reinvested to sust:

grow our business

March 2017
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Strategic focus and future orientation
IIRC example of Value Chain

Chugai’s Value Creation Model

Provision of Innovative Pharmaceutical Products and
Value for Society

x

Delivering Leveraging the
value unigue Roche Broup’s
infrastructure

Businass Philosophy
Innovation all for the patients

Mission
Chugal's mission s to dedicate Itself to adding exceptional value through
the creation of Innovative medical products and services for the benefit of
the medical community and human heafth around the worid.

20 | CHUCA PHARMACEUTICAL 0O LTDL

Chugai
Pharmaceutical Co.
Annual Report
2016 -

i
Based on its mission and business philc 1, Chugal contributes o the benefit of o heathcarm
Sesssmr e e e e Business model
walug for pationts snd IRCrERss GUF COFRONata value Ehousgh tha continuous owolition of Chugals sovon strongths.

P20-21

Additional Value for Socisty

Frmaston of Stabie sLpphy of pn'( rnlnnmm;
T pm——— igh-cuaiey ENmination of the [ e
‘e iy Fesbvnt TR g by -mu:l\- ad
biam care

ANNUAL REFDIAT 2013 | 7

Inspiring Trust Through Corporate Reporting
PwC Corporate Reporting Awards

March 2017
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Connectivity of information

It is crucial to have a common
thread across the report which tells a
consistent story.

Being disjointed will break the trust
that you are trying to build with your
stakeholders and will make them
doubt the integrity of the
information you are providing them.

In this year’s CRA, we observed a
marked effort by most categories in
improving linkage between their
business model, their strategy, their
performance (through KPIs) and their
Risks.

More could be done to raise the bar
especially in the SEM 10 and Other
listed categories.

Inspiring Trust Through Corporate Reporting
PwC Corporate Reporting Awards

Linking Strategy to Business Model

Financial
SEM 10 Other Listed institutions
N
o
-_—
. . )
y - S S .
\
/ / \ / \
/ \
/ \ (@)
| -
| ol
\ ( /
// 0/ \\H____% 4
March 2017
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Connectivity of information

Linking Strategy to KPIs Linking Strategy to Risks
5% 33% 33%
® ®
30% : : : :
17 12% = 1gf% 20% 20%
*S I N R R R
SEM 10 Other Listed 0% 4%
increased by 9%, up increased by 4%, up % : :
from 8/ in 2015. from 8% in 2015. -
SEM-10 Other Financial
Listed institutions
40 %
Financial FTSE 100
institutions
increased by 10%, up
from 30% in 2015.
Inspiring Trust Through Corporate Reporting March 2017

PwC Corporate Reporting Awards Pagel9
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Connectivity of information
Local example of connection between risks and strategy

Why risk management
matters?

Snapshot of
principal risks

The table below captures the Risk Profile of ENL:

|. STRATEGIC AND EXTERNAL FACTORS:
(1) MARKET CONDITIONS AMD ECONOMIC FACTORS
WHAT IS THE RISK?

Being subdued to unfavourable market and
economic conditions in terms of :

 Volatility in world sugar prices;

¢ Oversupply in property market;

* |egislation and regulations which may not
be conducive to development of the property
segment;

* Persisting negative growth of 4% in the
construction sector and slow-down in markets
such as IRS;

* Uncertainties regarding the double taxation
avoidance treaties;

* 9% contraction in new vehicles’ market
segment.

Such factors had a direct incidence on the
Group’s performance and achievement of its
strategic objectives.

5];08“&(“ @ Cash generation & profitability

RISK MANAGEMENT 47 . .
T ENL Limited
a Our risk profile

What we have in place
to manage our risks?

P47-54

HOW WE MANAGE RISK?

* Maintained the diversification strategy by spreading of risks
over the wide portfolic of brands/senvices to sustain customer
atfractiveness. For e.g. acquisttions and expansion namely in
the financial senvices sector and logistics (Velogic).

® The Group remains optimistic of short-term/medium-
term growth opportunities for the local market such as
(i) taking advantage of the enunciated measures in the 2016
National budget, with regards to ‘Smart City scheme’ and
opening of the Mauritian economy to foreigners.

(i) promising prospecis af the oo el =
Such factors had a direct incidence on the

Group’s performance and achievement of its

@ Cash generation & profitability

* Open to business op)|
altemative business N
tolerance. For e.g.
fechnical or operatior

* Geared towards flexi]
synergistic benefits ai
For instaneergicdler
{property developme

STRATEGIC
FOCUS AREA:

wwormcal or operational m

* Geared towards flexibility ir
synergistic benefits and ve
For instance, grealer syneg
{property develooment) an

¢ Maintaining close relations
decision-makers and clien

 Maintaining close rela oS Wiy TTSTeSSDEnTersT
decision-makers and clients for sustainable USmeas [

Inspiring Trust Through Corporate Reporting

PwC Corporate Reporting Awards
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Connectivity of information
Local example of connection between risks,

capitals

Anglo African Ltd

P22-23

strategy an

“Risk Management |

Strategic Priority*

Product Risk

Risk Owner

Factory inspections of units before
shipping out Head
Stress test before delivery to sC
customers

Capital
Impacted

Product Obsolescence

Claims by Clients v/s
Directors & Officers in
overseas operations

Re-engineered business model to Head
avoid keeping stock sC

Glear contractual escalation process as
part of communication management
Dispute mechanism in contracts
‘Adequate insurance cover in operating
countries

Head
SC

Kidnap & Ransom

Educating employees on safety
messures

Favouring agents as introduced by
aur lacal partner

Avoicance of high risk countries

GM - AAI

123

Cyber Liability Risk

Overstretched resources

Clear Information Security (info
Sec) policies

Info Sec awareness training
regularly dispensed to all employees
Enforcing Info Sec controls on
employees devices

Mgt

Implemented better Project
Management process
Strengthened relationships with
Partners for Staff augmentation
in diffeent countries during peak
period

GM - AAC

Business Continuity failure

Daily backups of system data, which
are replicated reguiarly off.site
Optimised operational process for
employees’ ability 1o work offsite

Mgt

235

(2]

Delivering not up to clients
expectations

Implemented customer feedback on

every project as part of IS0 9001

initiative GMs &
Overall customer satisfaction survey  Managers
carried out independently, once

yearly

(2]

Non-compliance to Legal
& Contractual laws &
regulations in overseas
Operations

® 6 060 0 0

Information Security Risks

Used specialised local partners in
countries where we operate
Optimising business model by using
staff augmentation

GM- AAI

Adopted overseas strategic partner’s
best practice

Clear Info Sec policies

Info Sec awiareness

GM - ARS

© 00 00 00 00 PO OGO ©6 00

Underquoting

Review of quotes by GMs
Review by  committee for large GMs
project

©0 60 O
- Joly e

Likelihood of Risk occuring over 1-2 years

RiskiD

Risk Ouiner

HeatMap Classification Table

This i our first exercise on Heatmap classification,
{decreased, same or increased) in our next Integrated Report
term. The heatmap below provides an o\
horizon. The risks have been depicted u
into consideration)

hich shall be continuously refir
The risks are assessed ov

Risks of our principals going gk
directy to market and bypassing us 3
. cally possibie, .
® oo e,
as equipment/services being
puichasec
+ Controlled. Group does not have
Interest rate risk any borrowings, oxceptforleasing  CFO
faciities
: + Conlrolied. Group has builtup 5
« Ourmajor customers are large
- Institutior
@ Credit risk o A edit faciities by oo
commitee
" . Succession planning CEo
@ Keymen sk nplementation in progress 20Ms

ship Capital

Almost 5 F
Certain *90%
Likely  50-90%

Unlikely 10-30%

Rare <10%

0000 00

Insignificant Miner
<5% 5:15%

Impact on Group Profits

d. We w

Stral
Pris

1105

-1

isclose the risks evolution,
¢ the short, medium and long
rview of the assessment of the strategic risks considered from a 1 - 2 years time
ing their residual rating (assessment of the risk after taking mitigating actions

Inspiring Trust Through Corporate Reporting

PwC Corporate Reporting Awards
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Connectivity of information

ITRC example of connection between risks and strategy

Key Risks
Risks

Adverse macro environment
coupled with global steel capacity
may Impact our operating markets.
and net realisations stressing our
cash flows and ratings.

+Long-term growth of the
organisation may be hampered in
case of failure: of capacity
expansion projects, restructuring.

| -Uperational Risks}
*Failure to maintain adequate
health and safety standards may
cause us to incur significant
costs, liabilities and damage the
Company’s reputation.

+Absence of social license to
operate may cause business
disruptions.

*Human resource risks and/or low
productivity may challenge the
Company’s competitiveness.

Potential Impact

*Profitability,
Financial,
Flexibility

Growth &
Expansions

+Human Safety,
Employee Morale

«Business
Continuity

*Employee
Productivity,
Cost

INTEGRATED REPORT & ANNUAL ACCOUNTS 2015-16 | 109™ YEAR

~Financial Capital

Ll

~Financlal Capital

~Financlal Capital
+Social and
Relationshi
Capital

2]
o

“Human Capital

Impacted Capital

L4
TATA

Risk Response Strategies

+ Driving initiatives for developing value added
products, introducing new brands, diversifying

and deepening the customer base and several

cast reduction strategies to mitigate challenging
economic conditions.

« Merchant mining of chrome ore and leveraging
zero duty on exports.

+ Refinancng  of loans and  renegotiation of
covenants to provide adequate flexibility to the
business.

= Divestment of non-core assets and deferring

of expenditure wiherever feasible.

+ Leveraging project management expertise

for successful implementetion of various
projects

« Developmentof structural processes for

effective project planning, management and
enhanding in-house capabllity.

+ Leveraging  experience  with  regulatory
autharities for timely approvals & sanctions.

« Various  polides,  initiatives,  guidelines
stringently followed across the organisation to
malntain high safety standards.

+ Initiation of "Committeditn Zero” drive across the
Tata Steel Group, to create awareness and reduce
safety accidents.

+ Enhanced efforts to ensure workplace safety in
the mines ad collieries in India and construction
sltes.

= Engagement in various community

develapment programmes such s Self Help

Groups (SHGs).

« Creating vilage committees and other initiatives
that drive the socio-economic empowerment of the
local community.

« Strategic initiatives for enhanding employee

produdtivity. This s being achieved through
of the warkforce in a

keeping the industrial harmony intact through

foc
parity in amenities and treatment for all employees.

"

O\I&S)EIH'

TATASTEEL

Potential Impact

Impacted Capital

Risk Response Strategies

« Strongsupplier relationships and flexible

raw materials.

« Continueto dosely monitor market conditions
and seek to put in place contractual arrangements
to ensure security of artical supplies.

« Policies, systems and procedures for regular
monitoring of compliances through automated
systems.

« Investin various environmental projects &
schemes (polkution control equipment, effluent
treatment plants, qualitymonioring systems, waste
recyding& dispasal schemes, etc.) to improve:
energy efficiency and minimise environmental
footprints.

« Forelgn exchange hedging policies o protect
tradie il rapid

and significant foreign exchange movements.

« Reviews of the carryingamounts of tangible and
e ; . i

0
recoverable amount through continuinguse.

*Absence of raw materials ~Business *Natural Capital

linkage due to adverse Continuity,

regulatory environment and/or Cost, ﬁ

ts price volatility may threaten Volume -

Company’s profitability. d g‘“m”l =

y and egl Y -

mnmnuha:us may cause Compliance d Capital

the Company to incur liabilities &

and damage the Company’s

reputation. +Finandal Capital
+Social and
Relationship
Capital

Forelgn exchange rate volatility *Profitability *Finandial Capital

may affect the outcome of

commercial transactions. a0l

Impairment of tangible and +Financial Ratios  *Finandial Capital

intangible assets may affect the

Company’s key financial ratios. a0l

*FocusAreas

«To further strengthen and improve upon the process and framework, the Company will going forward focus on:
1. Widening the reach and depth of engagement across the Company in the planned phased manner.

. Better integration of ERM with business processes.

. Launch of e-leaming modules and packages/ manuals / documented procedures for ready referrals.

2
3. Automation of the ERM process.
4.
5.

. Initiation of external training sessions and programmes to spread awareness.

Inspiring Trust Through Corporate Reporting
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Tata Steel
Integrated
Report 2016
Risks and
Opportunities
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Consistency and comparability

It is important to show your users how your business is changing from one year to the next. However, it’s more
important to explain how you anticipate change ahead. This demonstrates to users that you are ready for
tomorrow’s challenges and builds the confidence users will have in you.

One of the ways to demonstrate this is through the use of heat maps and by explaining the year on year changes in your

risks.

We observed good progress made by all categories but the All Listed entities still have some way to go to meet

expectations.

Year on Year movement of risks

Financial
All Listed institutions
100% -
80% -
60% -
- (%) @
- - .
0% -

2015 2016 2015 2016

Inspiring Trust Through Corporate Reporting
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FTSE 100

5
_

2015

2016

Use of heat maps

19%

The use of a heat map
has increased by 6%,
up from 13% in 2015.

FTSE 100

R

12

The use of a heat map
has increased by 4%,
up from 8% in 2015.

All Listed
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Consistency and comparability
Local example of performance comparison

MANAGEMENT DISCUSSION AND ANALYSIS ) AfrASia Bank
Limited
CURRENT YEAR PERFORMANCE AGAINST OBJECTIVES - ‘ P103

AND FUTURE GROWTH

OBJECTIVES FOR 2015/16 PERFORMANCE FOR 2015/16 OBJECTIVES FOR 2016/17

Statement of Comprehensive Income - Operating Income

The Bank’s aim is to achieve an operating income of at least MUR | Objective has been attained with operating income closing on MUR | The objective for 2016/17 is to achieve MUR 2.7bn of operating
1.9bn for 2015/16 1.9bn for the year ended 30 June 2016 income ”

Statement of Comprehensive Income - Operating Expenses

While continuing to invest in IT infrastructure, premises and human | The Bank closed its financial year with operating expenses of MUR | The Bank expects to continue spending in the core areas of IT and

3 are expected to remain as low as MUR | 696.1m, indicative of a close cost itoring policy human capital over this financial year and end with total operating
768m, that is, an increase of 30% from 2014/15 expense of MUR 1bn for 2016/17

Statement of Financial Position - Loans and Advances

The Bank will seek to increase its very conservative current loans-to- | A subdued growthin loans and of 1% with deposits | It is envit that the Bank will close the next financial year on a
deposits ratio from 32% in 2015 to reach 43% in 2016, that is, with an | increasing by 20% resulting in the Bank closing on a I to-deposits | I to-deposits ratio of 41%

aim to achieve customer loans and advances of MUR 32.9bn by the | ratio of 27% as at 30 June 2016

end of June 2016

Statement of Financial Position - Deposits Growth

While maintaining its existing customer base and gaining on market | The Bank closed on MUR 80.4bn of Customer Deposits, that is, 4% | The bank is on the right track and is expected to increase its customer
share, the Bank aims to increase its deposit base to MUR 77.1bn by | above target set at beginning of the financial year portfolio to MUR 84bn for the next financial year
the end of June 2016

Statement of Financlal Position - Asset Quality

The Bank expects its non-performing loans to be 3% of its gross | Non-performing loans as a percentage of gross loans was at 11% | The Bank target is to close with a non-performing loans as a
loans end of June 2016, reflective of a discipli pp to assets | p ge gross loans at 5%
classification and provisioning

Statement of Financial Position ~ Capital Management

The Bank will achieve a capital adequacy ratio above the minimum | The Bank capital adequacy ratio stood at 11.7% for year ended 30 | The Bank undertakes to ensure that the Bank meets its capital

regulatory capital requirements under the Basel Il provisions June 2016 adequacy ratio as required under requirements under the Basel Iil
provisions,

Performance Ratio - Return on Average Equity

Return on average equity for the Bank is targeted to be above 20% | The Bank’s return on average equity stood at 13% as at end June | The target is to achieve a minimum return on average equity of at

least that of the previous year

Performance Ratio - Cost to Income

The Bank will continue to maintain a cost control policy while continue
to investment in core resources

The cost to income ratio was at 37% compared to 36% for 2014/15

It is intended to achieve a cost to income of 34% for 2015/16

AFRASIA BANK LIMITED AND ITS GROUP ENTITIES | ANNUAL REPORT 2016
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Consistency and comparability

ITIRC example

+The Gold Fields Integrated Annual Report 2015 The Gold Fields Integrated Annual Report 2015

-underpinned by

1.3 Gold Fields DNA

«Safety “Integrity
e cannct W sctuh
mine ssisly e honesty fines.
will natrine

@ &
“Respedt *Innovation

-+ Wetestsl e encousge
stsieholdeswitiins, [

@@

«Delivery

. Wesietr e resporsitly

exelerearido  mansgearnpmion

-to deliver on our

S

O

- B

eCharier
«A safe, winning A q‘uah!ypon‘foho of assefs, “The mosﬂrus!ed
;andpmdudfvs providing supenor retums on gold mmm mining
cam

iTo celebrate achievenent iTo treat
employees with respect and 1
work with them to ensure their
health and safety

© + ITobeacompany ofwhichemployees  ©
cnbepoud

| > To provide superior retur

qualty
foic of producive n

> To deiver on our commitments

*i To build strong relationships and

| trusti Tocresteand sharevaluei To
| measureouractionsand impact i

Todeliver on ourcommitment:

1 .4 Our value creation model

*How Gold Fields creates and distributes value

A wiide range ofintemal and
‘extemalfactors - or inpus - have

“Our business uses

capitals and resources including

in hest
and countries. Wepaymkm:i to

either natural human,social | financial institutions, salaries to
this i l employees, 1o suppliers

strategy. Many of these inputs pose andtaxes and royalties to

arisk to the Group, and can be -Allof

directly linked to the top 10 risks on
our business risk register (p46),

inform our strategy, which in tum i s
executed by:

“Once these payments are made, the

while others are-an opportunity. mmmmhmm
our
“At amacrolevel,we continually Having a quality sharsholders and invest ingrowth —
consider the global geopolitical portfolio of assets allows us three of our most critical strategic
climate and macroeconomic trends to generate the cash needed objectives.
as well asthe socio-economic and to meet our objectives. This enfe value generaton and
i i i i is entire value ion a
jurisdi h P In process is i
recemyeals,gold pri e L"i " g hy certain non-s negou:;clfude
direct impacton how we steer the assets. v adherence to our safety ethos of ‘If
+business strategically, and curently ‘we cannot mine safely, we will not
pose a key business ri In mine’; securing and maintaining our
Furthermare, the level ofexchange addiionto having a qualiy Zﬁ?i?&mmmffamm?&mm-'? gour
reaui aﬁoﬁ‘:le‘fo::soon «ensuring we have the necessary
pusiess dolvery. T is bl by e s The ol
riving a higl h shich inform th
acmll‘mmal ?;Lm culture, ensuring we have F which jso o ""ily
irectly linked to our business superior processes inplace and | IMhich e work also underpina
and retaining the aspects of our business.
mnaxnmunmg—.andemplwes rightpeople in the right jobs. «For a graphic
o thsines on gmmm ey e "/"USI"’BI‘PD';;);‘;E;” refer to
industy, is afurther i value the pages that follow

Gold Fields
Integrated
Report 2015
Performance
P4-5

Inspiring Trust Through Corporate Reporting

PwC Corporate Reporting Awards

March 2017
Page25


http://examples.integratedreporting.org/fragment/599
http://examples.integratedreporting.org/fragment/599

=v KIKIE O

|
Consistency and comparability

IIRC example

+The Gold Fislds Integrated Annusl Report 2015

+1.4 Our value creation model
(continued) Factors influencing our

strategy

*External

*Internal

@ A= e Orprlr
@ s Oiném Ortsee

@ fe=Ouiudnis

67

+The Gold Fislds Integraied Annusl Repori 2015

e o Strategic priorities

| ~Usst *Reduce Divde
et *Uss73 |
gener million +25
| reduction en

e o TOA Value distribution

“Interestand
dividends paid to

Gold Fields
Integrated
Report 2015
Performance
P6-7

US$117 US$435

m

" oCOMMUNIt impact

+«Gommu = US$14 million

«Host co f employm

people Host community p

«Environmental impact

~Water withdrawal: 35 247\ *Mining waste: 167
CO, emissions: 1 75mtonnes fonnes Energy usage:

12m

*Underpinned by:
*Fundamental Non-negotiables

@ E sponsibilite ZE.vem’" g ,'iames
o et @ rasin @ . @ “Resporsicly

m “Texes and
] altiesto

g ol ; :
- 3 *US$1,663 -US$196

rent US$514 million

|
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| Stakeholder relationships

Investors are telling us that they can’t find the
information they need.

Having an tnvestor firiendly annual report that
answers fundamental questions is paramount.

The annual reports that differentiate themselves are the
ones who have clearly gone beyond the profit figure
and mapped out their various stakeholders and how
these connect with their objectives and strategy.

It is then key to measure these using a mix of financial
and non-financial KPIs.

There is much room for improvement by the SEM-10
entities when compared with the performance of Other
Listed entities and Financial Institutions.

Inspiring Trust Through Corporate Reporting
PwC Corporate Reporting Awards

Who is talking non-financial KPIs?

100%
80%
60%
40%
20%

0%

©

2015 2016 2015 2016 2015 2016
SEM-10 Other Financial
Listed institutions
March 2017
Page27



=v KIKIE O

Stakeholder relationships

Your website is probably your first point of 100%
contact with your potential investors and
many are not devoting enough resources to 80% -
this.

60% -
We found that only 2/3 of corporate websites
are adapted to the mobile environment, and 40% |
only 20% had a dedicated investor corner.
In a country where the penetration rate is 52% 20%
and 54% of us have at least one smartphone,
the business community needs to adapt 0% -

to this trend.

Do not hesitate to engage with your
stakeholders and act upon their feedback.
Adapt your conversations to your different
audiences.

The examples shown below will help you get
some ideas.

Inspiring Trust Through Corporate Reporting
PwC Corporate Reporting Awards

a e

Mobile responsiveness Microsite dedicated to FAQ
investors/annual report

Construction of website Serving investors &
stakeholders
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Stakeholder relationships

Local example of stakeholder analysis

STAKEHOLDER INCLUSIVENESS
An averview of our key stakcholders, how we cngage with them and the general nature of their expectations, is provided in the table below: L U X I S I a n d Res o rts Ltd
STAKEHOIDER P101-103
GROUP
THEIR WHAT OUR 5]
HOW WE ENGAGE CONTRIBUTION EXPECT FROM .
WITH OUR TO VALUE A SUSTAINABILITY INITIATIVES
STAKEHOLDERS CREATION THEIR C
Expectation:
Providing a safe,
*  Internal newsletters rewarding work ¢
*  Intranet Platform offers opportuniti STAKEHOLDER CT ON
*  CEO roadshows career developmd GROUP :GY AND
*  Executive " [Team members are | Coneorn: SRR
committees. the most important *  Health and sa TIVES
* Regular updates |asset and formthe |+ Job securif
TEAM DU VR Y
MEMBERSIAND via email / Memos |foundation of our + Performance r HOW W
Employee surveys | business by being *  Decent Work WIT] *  Establish Expectation:
MANAGEMENT |. nduction programs | productive and «  Equal Opport STAKE dmabatati Psviding T tive F s
+  On-going training | elevating guest *  Gender Equal dncimaintain ferlginginsantyaton °°mm“n".\/
and education experience to LUX* *  Ongoing trein| Onl constructive empowerment through job creation,
«  Performance Shining level. and education L relationships compliance with laws and regulations
management *+ Open commun| sueve C G o d Fatiaxett
. s Too Nambed TripAs ACCREDITED omment on overnment an and generate taxation revenue.
*  Provision of cg *  Rewal developments in other regulatory Taxation revenuve
'em:"e'ﬂ'ion g:’:,: ORGANISATIONS, legislation bodies provide us with | Compliance with legislation and Elevate the
. i " o 3
peckaaes wston LEGISLATIONS, (¢ Participate in our licence to trade licence conditions experience &
Expectation: GUESTS relati POLICIES & forums and the regulatory Job creation Stakeholder
*  Regular Providing sustaine manal Regulatory framework within Investment in public and tourism Relationship
presentations and investment through| centrel AUTHORITIES il hich inf
roadshows management, stra o Activel surveillance, which we operate. in rcstructu_re »
*  External opportunities and Twitte reporting and Investment in disadvantaged
I"ew"e”e“ practices, Facebl interaction communities
*  Integrated report Brand reputati 2 & . 2
:n:gfrinanclnlpu * b:as;;e;e)pu sten " ;:"3:;‘ 3 ¢ Membership of Environmentally-friendly operations
statements Investors provide Concern: one In industry bodies and reduction in energy and water
SHAREHOLDERS |* Media releases the financial capital |+ Delivering sust . lived (e.g MTPA) consumption
AND INVESTORS and published necessary to sustain and returns
results growth, development |+  Dividends 3
*  Annual General | and innovation. *  Leadership any Expectation:
Meeting direction *  One-to-one Providing a framework for
*  Dedicated analyst +  Corporate gov 2 < - : ; .
and investor othics Regul meetings Suppliers are vital transparent supplier selection and
presentation TOUR < ::":: Tender and to the success of our | effecting payments in a timeous Stakeholder
* Lux” Resorts& OPERATORS & | SUPPLIERS procurement business by enabling | manner. -| Relatinneh
Hotels websi Estab)
ite TRAVEL AGENTS, o deli . c -
BUSINESS and m processes us fo deliver consistent | Concern:
costy . i i 5 Timely pa
SOURCES S Suppller forums guest experience ,;,— Y pay
Expectation:
Helping to provide a better
*+  Events and Constant focus on environment by offeri
hi the emp. of iti
LOCAL Corporate.social the local community
responsibility contributes to the
COMMUNITY programmes long-term viability of
*  Donations our business.
Media channels
Inspiring Trust Through Corporate Reporting March 2017
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' Stakeholder relationships
Local example of CEO report

CEO’S REPORT

Whilst Bagatelle Mall of Mauritius conlinues to deliver
above par, the performance of Riche Terre Mall, Kendra
Commercial Centre and Bagatelle Office Parkis particularly
impressive. Riche Terre Mall and Kendra Commercial

Rent-to-turnover ratio compared to YoY variance in average monthly trade density

Rent-to-turnover ratio in %

YOY variance in average
monthly trade density

Ascencia Limited

P28-29

Centre went through an in-depth review of their respective 100% 25%
tenant mix over the last 12 months which brought about 1% 9.2%

a significant improvement in both trading densities and 9.0% 20%

rent-to-turnover ratios. As for Bagatelle Office Park, after h .

having taken a few years to establish itself as a premier 5.0%

office destination, the property has experienced increased

interests from Grade A Tenants with the resulting impact 7.0%

that it is now full with achieved rentals in line with the

ariginal price positioning of the property. P

Average monthly footcount in thousands 5.0% This excellent operational performance has led to an increase in gross asset value whilst the property yield on the portfolio Major Events During the Year

Total average: 1,603k

Total average: 1,531k

Bagatelle Mall Riche Terre

of Mauritius Mall
Yo¥ variance in average monthly U
— 2016

Rent-to-turnover ratio
BN 2015
B 2016

Note: Informaticn currently not available for Centre Commercial Pheer

has firmed up te 7.8% p.a,, reflecting both the prudent approach adopted by the Company on the asset valuation and the
income expectation for the 2017 financial year.

Annualised property yield as compared to IP value

The last financial year has been an eventful one.
We successfully completed the fundraising of Rs 1.1 billion
and proceeded with the acquisition of a controlling interest
in Bagaprop Ltd (owner of Bagatelle Mall of Mauritius) and
The Gardens of Bagatelle Ltd (owner &f the Bagatelle Office

Rsm Park), We opened the Home and Leisure Node at Bagatelle
Tne performance of Centre Commercial Phoenix, whilst lower t Mall of Mauritius as planned and initiated the renovation
that major renovation works have started in February 2016. Th|  12.0% 7,000 of Centre Commercial Phoenix in February 2016,

of that.

Evolution in arrears - Year-on-Year variance

Furthermore, we had to deal with the demise of one of our
largest tenants — Fashion Style Ltd - after the receivership
of Courts (Mauritius) Ltd last year. Not only did we manage

2% 100% to mitigate the financial impact of this receivership, but
we also managed to relet these shops to other operators,
0% S— . thereby reducing the concentration risk of our top
— - 80% 10tenants.
-20% -14%
0% 6.0%
2015 2016 Ve -
- ‘endemia Group = 7.0%
W segatelle Mall of Wauritus. 40% ENL Group 6.4%
jal Phosnix 0 3 W 7
M centre Commercia 80 TT% Woolworths Group 21%
W iche Terre sl BagatelleMall ~ Centre Commercial  Riche Terre 2.0% oy
10 Kendrs Commercial Centre o T Ut ~ New Trenzz Co. Ltd 39%
City Sports (Mauritius) Ltd 3.0%
0.0%. 1 Iy Mammouth Trading Ltd 2.9%
Bagatelle Centre Riche Kendra LesAllées  Bagatelle Others T ——
Mall Commercial Terre Commercial ~ d'Helvétia  Office Park Harel Mallac Group 2.9%
of Mauritius Phoenix Mall Centre Commercial —= —
Centre Bagatelle Distribution Ltd 2.6%
All Sports Group 2.6%
Annualised Property Yield IPvalue Cash and Carry Group 20%
2015 — 2015 G I i
IBL Group 1.8%
2016 S—_ 2016 Bt —
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Stakeholder relationships
Local example of investor section on website

AfrAsia Bank Limited

investor-relations.afrasiabank.com/

) [ wwatwsibakcomen ___________________________ #logvao

Managed bookmarks [} Welcome to the PwC G google.com - Google [ ] Imported From IE By Google Translate & Home |[MCB & Prepaid Cards | Indivic [ Brand site login §ffj Le Défi Media

m m © nTeRNATIONAL Q SEARCH

A F R A S | A } HOME ABOUT US OURFOCUS NEWSROOM INVESTOR RELATIONS CONTACT US

bank different

WHO WE ARE AFRASIA SPONSORSHIPS CAREER OPPORTUNITIES

OUR PROFILE CONFERENCE BECOME AN AFRASIAN
@ STRATEGY GOLF FREQUENTLY ASKED QUESTIONS
OUR SHAREHOLDERS HORSE RACING CCORPORATE SOCIAL
RESPONSIBILITY
STRATEGIC INVESTMENTS RUGBY
BOARD OF DIRECTORS ART
LEADERSHIP TEAM

CCORPORATE GOVERNANCE

; ACCOLADES
Innovation

Team Work
Customer Focus

TESTIMONIALS

| Learn more

Inspiring Trust Through Corporate Reporting March 2017
PwC Corporate Reporting Awards Page31


http://investor-relations.afrasiabank.com/

=v KIKIE O

takeholder relationships
ITIRC example

Bank of Ceylon

Social and Relationship

Capital
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Bank of
Ceylon
Annual
Report 2015
The capitals
P100-101
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I [ ] [ ] [ ]
Materiality and Conciseness

The average pages of
annual reports have
increased from 131 to 143.

So, are we getting more
concise and to the point?

Inspiring Trust Through Corporate Reporting
PwC Corporate Reporting Awards

There is a fine line between too much
information and not enough.

The overall impression the Judging
Panel got from this year’s assessment
is that most participants either share
too much information, or not enough;
but very few provide relevant and
concise information with the right
balance of text and diagrams.

If you think an information is
important to you as directors or
management, then it is likely to be
important to your stakeholders.

Consider removing materials that
clutter the messages you want to
convey. To retain the attention of
investors, be clear and concise.

The best local example we found
during this year’s contest was the
Anglo African Limited annual report.

anglo
aﬁ‘ignn

Disruptionwith Integrity:

. 2 “Change is no lon,

) 'ger a constant|

% f 3 The fate of change is accelerating,
. Disruption is the new norm.”

INTEGRATED REPORT

FOR THE YEAR ENDED 30JUNE 2016
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Materiality and Conciseness

ITIRC example of material issues discussion

Key factors affecting
our performance

Material issues Our rmateri

2l s sra fociors thist bave ta

poteriial o most significantly influence our ability to delier aur
siraegic cbjecives, Theay are revieswed on an annual basis through
across-business workshop facilitated by an external third party.
Ihe results are encorsad by the Managenant Board.

Frpufation i

PFlicasdi i imied fiili ol 56 reben it
o

BHOEES

Wiant s about

£ e AT P e
Sockpqe st noransesha ki be
Tt

Woantvd iy

Ap s

Preamanze measran
ibn e thka m gy

manurey L

Slnikpu clmse
000000

Hestth of 113 poonamm:

Prosiadd st oVl Fosar] o sl e rekswant
nibe ke

Wit ing

e Tl e e
Crprtrancas trcally hasian
SRl s

e

PEramanze T wran
s TR T

Eneag c chjaction

Q00

sz 05 il nd ok s re bl

PEHOEEO

Winat It shoat

AR TR e
Foa 3w g o S gt
e e

Wk ' chaing

Sneingc chimclies

0000

Aot i if fid i o s pebema il
infm

&)

‘@hatiFeshod

B e e Pl ps ey

Fhaduot e iy
g
e O

&

Partsmmanze meazara
B A R e, 7
EomrunE b g S e e

Smsadeahjacie

006

Rosaiirgans sl rodatotshipe rekwant
ini e ks

B@HOS

Wik it shout
B et
T A TNTE e R

Whatwoam salna
B e

A L

Parizmmanzemeas o

iz e e wray T s ool

Za~fdwdk 3 vbr 2 b 5203
e

Sinas clps e

000

A T e P e el a3

Fe-baibiroen 5 o1 redamion ships nekeea il
infn iman

B@EO2®

‘@hatits shad

n\.-.m'lprrn\’pl
2wy leerrin e aed Tanca
o

‘#hatwamzalin

Lroayilpot-la denas 1 d
Sitapcabmsiie

000000

a1 e
sl

bl wetrndnng

s s = T e e
AT A AN S Vel R
AR A A
Frfoemaca massu s

2 Tote it PR 1y B Y

rongeTaT
& Por v i b per
mgeTear

Stratagic abject ww

00

ot 0 0 o FEAS RS e Povioast A
Irsnia

iy v A

Siralimiz o

200

P50 i e e b 2 oL
o thelume

@

“atert K naheir

Jonvaon, ren e he e

P D Ao s
L i

TP ARt TN AR
L L X Tr
(LR R P e PR
Postcrramn s o]

4+ e

Sray
T e Ao
Smpkbymar ay by

S0 0 06 00 TR T e FdaAE
S thalema

S80S

“tat B b
Ficand

e g
M3 0 T S S T
v, A e, it e
Ewk dbvim

Wit Gl

Sz oo
mmmmmﬂmﬂr]ﬂar
[ A

PRt mas
bt

A ...u—.pquu-u-u-
b e

Hralige uiecli

0000

R of o s an S, 71

The favn

Fiesoanizis dind ekl 03 ra b L
i el

SOS@OS

[ g il

ior e e
Sax u mport g Vil
Elralge useclau

000000

RS cnes it kT ons s rodesian b
b thalees

BSOS

et Feabain

i ok e, e o, oo v
Ty B T et

A iy

el maTedning

RN MR L et D
s i R e st e mam
[EEE T TR

[Portor man s e

A2 TR e

g e e ey ek

@ Riskn i
Elraleg e vzl

o

1T A BT AT A e A

Inspiring Trust Through Corporate Reporting
PwC Corporate Reporting Awards

The Crown Estate
Annual

Report 2015
P48-49
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Materiality and Conciseness
International example of conciseness

. P

Our strategic
priorities

2 | business review

CuSIOMET | we sortiue o tiun cre act en eights hom cus uxiomss o grove o asparince
T ffhar armant us Bl o cutcmise e xpadiance on ot hetwcr, we b.rched a
Tt Gppa0ch 13 Mg .0 1o b -1 0o o e Pty
larstocnaiment colrning e cuaomes axpaienca sty e P okowe
b Lounched HokkMYY 1o alow Cuatomen 1o contim names balae sending funds
¥ Lounchud fiee M-PESA E-dciement I2NOCMNCy ond accourdally
© Gating close lo cuslomn wih 54 Cove Daks of dedier poirhy
b e s com uuens Grew now over 7.2 milon usen
¥ Loveraged on big S0l o Inprove culomer aperiance

 Reduced roaming prices 1o sduce Customer bl ihocks .
e e 7~ §

The value
we create

castomen fo et ef-com soldiors
Relevant
products

Smotec A% ooz b dovscpen which o
Portnered with Enea Educaion: o parnenh
educalon Prough o1 onie patfom

We confrue 1o dive growh In M-PEA.

makig 1 P el o biakwa, e

ouf cusonwn o galn mom conrol of Thet O eva'ﬁonul

CINEIS ni P! nlamerlod rogred cowclirhuctamy

- Oraw 30y ccta M PEHA an op MK excellence | hoihow e i coas ot motat

166 miton Locabdion o ou compary 1bclagy wih ok
= inenafional money hansten up 64K o oiters
131 bion

Returns to debt and
equity investors

Our eguily ordd detit invenion received
Sha 254 billon OIS e 199 bikon) of
fotol vake Crected We paid dvidencs
of St 25,4 blion (2014 Shs 188 billien) 1o
hretoiden and inerest of Shs 08 bien
(2015 Sha 1,1 Blion) fo debst providen.

Inspiring Trust Through Corporate Reporting

Reinvesting in our business

We Iwested Sha 321 bilon (2015 She 33.7 billord In capiial
wxpendlue including Sve wih 123an comgleled in kay
mako areas, modemisolion ond upgrade of 20 netwods,
vesimant in 30 and 40 natworks, rew M-PESA plations and
nfomation syslam upgrades.

Confribution to government
revenues

i
savenue having remilted s &1.9 billion n loses and icence
foes (2015 Shs 54.8 bilicn| in the yeor.
The conrtations wae o5 kilows. Volue Added Tox - hs 159
Lilion: Income Tax- s 234 billon aeche dulies - Sha 194 bilion
ond fcencs fees - Sha 3bilon.

Investing in our people
We dhiributed Shs 12.54 billion (2015 Shs 114 biliory 1o our
amplopaat Ihough sokuies, shorl and lang-tem incentives

We cortinue % irvest In ou empioyess uough comer
development and ikt progRammes.

Investing in our society
Theough Sakricoe ond M-PESA Foundolirs. we have
commited over Shs 2.3 bilon in the yeor under siniew,
Lringing the ol amcunl vested In cur society o over
Shs & biicn. Siece P lounch of these Foundalions focus
has been gecred lowands heclhy, educalion. economic
wrler acxter
Eone and clle projects

PwC Corporate Reporting Awards

Safaricom
Limited
Annual
Report 2016
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Reliability and completeness
IFRS observations

Without reliable information, the investor’s decision is flawed!

We were not clear when analysing financial statements, how some financial
reporting issues have been dealt with.

These are :

Across the sugar sector, how low sugar prices impacted the
recoverable value of sugar mills. Disclosure of the impairment
assessment assumptions was also not shared in sufficient details;

Has the entity considered their gratuity obligations under the
Employment Rights Act 2008? You can have a defined
contribution plan and still have an obligation to make up for a
deficit towards your employees under the Employment Rights Act
2008;

QP

the use of questionable assumption on the estimated realisable

é Inconsistent depreciation policy of hotels across the sector with
value.

Inspiring Trust Through Corporate Reporting
PwC Corporate Reporting Awards

et 010 8 e e e )
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1
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The trend is now to not only share
non-financial data with your users,
but to also get these figures audited
to add credibility to your data.

We certainly saw the winner of the
SEM-10 category do this! Please
follow their example to add
credibility to the information you are
relying on.

March 2017
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Reliability and completeness
Corporate Governance Disclosures

Corporate Governance and the culture of compliance needs to

Non-comp liance sections evolve if we are serious about adopting the new code.

Nearly 2/3 of entities having at least one non-compliance.

-37%
-20% Only 26% of contenders shared discussions at board level and
o none actually shared case studies of issues discussed during the
-27%
year.
%) (26% 9
34%) [ 26% 0%
Fully comply with the Share discussions at No entity shares case
I Section 2.8.2 - Remuneration of Directors previous Code of board level studies of important
Corporate Governance issues discussed

I Section 2.10 - Board and Director Appraisal

Section 2.2.3 — Board C iti . . .
ection 2.2.3 — Board Composition The new code will be a real challenge to apply if there is no change

in the mindset of those charged with governance.

Inspiring Trust Through Corporate Reporting March 2017
PwC Corporate Reporting Awards Page37
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Reliability and completeness
Innovative example - assurance over non-financial KPIs

LUX Island Resorts Ltd
P181

Inspiring Trust Through Corporate Reporting

PwC Corporate Reporting Awards

ANNEX 2

INDEPENDENT ASSURANCE
PROVIDER’S LIMITED ASSURANCE
REPORT ON SELECTED KEY
PERFORMANCE INDICATORS

TO THE DIRECTORS OF LUX ISLAND RESORTS LIMITED

REPORT ON SELECTED KEY PERFORMANCE INDICATORS

We have undertaken a limited assurance engagement on selected key performanee indicarars (KPIs), as described below, and presented in the
2016 Integrated Annual Report of LUX Island Resorts Limited (LUX?) for the year ended 30 June 2016 (the Report). This engagement was

conducted by a multids y team relevant i in bil

¥ reporting.

SUBJECT MATTER

We are required to provide limited assurance on the following seleered KPIs, marked with a ‘L8 on the relevant pages in the Report. The
selected KPIs described below have been preparcd in accordance with LUX*'s reporting criteria that accompany the performance information
on the relevant pages of the Report as deseribed on page 184 (the accompanying LUX reporting criteria) [N2]

Category | Selected KPIs Scope of Coverage
Corporate Governance + Ethics and Integrity (pg 78) LUX Island Resorts Limited
Environment + Energy Consumption {Scope 1 and 2) (pg 93) ) LUX Island Resorts Limired

- Greenhouse Gas Emissions arising from Scope 1 and 2 (p 91)

Human Rights « Total hours of employee training on human rights policies or procedures LUX Island Resorts Limited
(pg 96l
otal number of incidents of discrimination and corrective actions taken

(pg 96) ’7_______———"

Labour Practices and + Total number and rates of new employee hires and employee twrnover by
Decent Work age group, gender and region (pg 96) /
Sociery + Percentage of operacions with implemented local com

impact assessments, and development program

omer Satisfaction + Results of surveys measuring custome;

March 2017
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| Reliability and completeness

IIRC example

Unilever

Annual Report 2014
Strategy and resource
allocation

P11

Inspiring Trust Through Corporate Reporting
PwC Corporate Reporting Awards
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Introduction
The Awards
The Reporting Trends

<IR> : How to get started?

<IR>: How to get started?
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<IR> How to get started?

Make sure
your content

is relevant

?

Explain your
business model
For each cluster, how can

How can
you be

Break away

distinctive? Jrom the past you illustrate your 0
Start with a blank business model and how Embed
page and think of your you can create value? The benefit of <IR>
purpose, your values goes well beyond

and what drives your

hat the production of
organisation.

the Annual Report
and should
percolate the
organisation and
resonate in your

Define your

Strat"fg y management

Get buy in from Get together in Where is your accounts.
the top one room organisation heading
Your CEO and board This is not the job of in each cluster? How will
need to want this and one person but a team can you illustrate this investors
be part of it! of senior people across simply? Linkaae find what

the organisation, Mak 9 na wna

including operations, axe sure you are they are

connecting your
business model to the
strategy, the strategy
to the risks and the
business model to
your KPIs.

IT, HR, Finance etc.

looking for?

Inspiring Trust Through Corporate Reporting March 2017
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<IR> How to get started?
PwC Research and Insights

Useful links:

Corporate Reporting Awards 2017
www.pwc.com/mu/cra

International Integrated Reporting Council
www.theiirc.org

PwC Corporate Reporting dedicated site
www.corporatereporting.com

Building Public Trust Awards (UK)
www.bptawards.com

PwC’s Corporate Reporting Blog
http://pwe.blogs.com/corporatereporting

IFRS Guidance
www.pwc.com/ifrs

Inspiring Trust Through Corporate Reporting
PwC Corporate Reporting Awards

Useful Apps:

pwc
10Minutes
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wiww.pwe.com/mu/cra [ Hoe

Michael Ho Wan Kau

Partner

Tel: +230 404 5000
michael.ho.wan.kau@mu.pwc.com

Olivier Rey

Associate Director

Tel: +230 404 5145
olivier.rey@mu.pwc.com

o This publication has been prepared for general
Juhe.n TyaCk guidance on matters of interest only, and does
Associate Director not constitute professional advice. You should

. not act upon the information contained in this

Tel: +230 404 5210 publication without obtaining specific

julien.tvack@mu.pwc.com professional advice. No representation or
warranty (express or implied) is given as to the
accuracy or completeness of the information

Ariane Serret contained in this publication, and, to the extent
. . permitted by law, PricewaterhouseCoopers Ltd,
Senior Manager, Clients and Markets Development its members, employees and agents do not
-+ accept or assume any liability, responsibility or
Tel 230 4045029 duty of care for any consequences of you or
ariane.serret@mu.pwc.com anyone else acting, or refraining to act, in

reliance on the information contained in this
publication or for any decision based on it.

© 2017 PricewaterhouseCoopers Ltd. All rights reserved. PwC refers to the Mauritius member firm, and may sometimes refer to the PwC network. Each
member firm is a separate legal entity.
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